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ABSTRACT 
 
The study conducted a thematic analysis of CSR reporting patterns. Data for this research was obtained from secondary 
sources. Five Nigerian banks and five manufacturing firms were selected purposefully having consistently reported 
their CSR initiatives. The annual report and account of selected companies as well as their CSR Sustainability reports 
were examined. The study adopted a qualitative method of data analysis. Content and thematic analysis of the annual 
reports using the Global reporting initiative index was done with the aid of NVivo software. Findings revealed that the 
selected firms have consistently reported their CSR initiatives and programmes in the annual reports and accounts. 
Based on the findings, the study concluded that CSR reporting is a sine qua non for all organisations. The study 
recommended that given the already intense pressure brought by stakeholders globally on the utilisation of resources 
in line with the principles of sustainable development that underpins the concept of CSR, the government has a role to 
play in promoting CSR because they establish and monitor compliance with the legislature and regulatory framework 
by private corporations, and so can encourage companies to balance social environmental and economic 
developments 
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1. INTRODUCTION 
 
There has been recent escalation of CSR disclosure by corporations worldwide because of stakeholder’s continuous 
consciousness and increased demand; this signals the significance of CSR as well as its reporting. The failures of 
companies such as Enron and Parmalat, among others have prompted questions about the adequacy of traditional 
financial reports in assessing corporate performance (Calitz & Freebody, 2015). These unpleasant incidences have 
stirred demands from different governments, stock market regulators, media and academia, for increased corporate 
transparency and disclosure in order to assess performance in diverse areas that are potential sources of risk. Park 
and Lee (2009) and Young and Thyil (2009) opined that there has been a significant increase in interest in Corporate 
Social Responsibility (CSR) in recent years.  
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This was further reechoed by Burton and Goldsby (2009) when they regarded the discourse on CSR as a prevalent; 
therefore an important topic for research. Evans and Davis (2008) stated that the series of corporate scandals which 
attracted public attention further highlighted the importance of CSR. CSR is constantly evolving and incorporates 
different approaches depending on the circumstances and need. Klynveld Peat Marwick Goerdeler (KPMG, 2015), an 
accounting firm conducted a study and their findings revealed growing interest in corporate transparency, particularly 
with respect to sustainability reporting and disclosure. Sustainability reporting is very germane to equip, educate, inform 
and enlighten stakeholders with information of an organisation’s performance in tangible aspects (Gould (2011). 
Globally and Nigeria with no exception, unethical behaviours such as employment practise and violation of human 
rights, lack of environmental responsibility, inside trading and questionable accountants among others have resulted in 
corporate scandals around the globe which has subsequently made Corporate Social Responsibility (CSR) to become 
an important issue for companies to address. The erosion of trust has put pressure on corporations to improve their 
CSR policies and practises. Time, focus and money are not only invested on increasing the economical dimension of 
one’s business, but also on other dimensions i.e social and environmental. In particular social and environmental issues 
have been pushed into the limelight. Corporations are now looking into their “triple bottom line” by trying to make a 
sustainable change. Transparency and accountability are today two important elements which have made it difficult for 
corporations to escape scrutiny. 
 
Proponents of CSR have argued that business should be held accountable not only for their economic responsibilities 
to shareholders, but also for the non-economic consequences of their activities on the society and the natural 
environments. With this new scenario, organisations are now being called upon to take responsibility for the ways their 
operations impact societies and the natural environment. Similarly, organisations are now being asked to demonstrate 
the social and environmental concerns in business operations in their interaction with stakeholders. Tsoutsoura (2004) 
opined that the rise in the global importance of CSR has birthed several codes of conduct and standards like the Global 
Reporting Initiative (GRI), The Global Sullivan Principles of 1991, Global Compact of 2002, AA1000/AA1000AS of 1999 
and 2008, the Social Venture Network Standards and the ISO 26000. These codes and standards were introduced in 
response to the pressure by civil rights and environmental activist groups.  
 
In order to improve the quality of what companies report, there is also a need to examine the ways in which companies 
include economic, environmental and social indicators in their corporate reports. The results of studies conducted by 
most researchers on Sustainability Reporting and performance are either inconclusive or contradictory. These results 
sometimes give positive results and sometimes negative results. From prior studies in the Nigerian context, there is a 
dearth of literature with this perspective. Moreover, some prior studies examined only one type of indicator, that is, 
economic, environmental or social. Also, few studies have examined the use of GRI indicators in assessing the level 
of CSR and sustainability reporting by Nigerian firms. In the light of the above, this study is, therefore, set to find out 
and compare the patterns of sustainability reporting on corporate performance of selected quoted companies in 
Nigerian banking and manufacturing industries 
 
2. LITERATURE REVIEW 
 
a. Conceptual Review 
 
i. Conceptual Definitions of CSR 
CSR has been conceptualized in various ways by different writers, thus, there are a myriad of definition of CSR. The 
majority of these definitions have attempted to integrate the three dimensions to the concept; economic, environmental 
and social dimensions. Caroll (1999) asserts that corporate social  responsibility (CSR) encompasses philanthropy and 
community contributions but also reflects the way in which the firm interacts with the physical, environment and its 
ethical stance towards consumers and other stakeholder.  The perspective of the World Business Council for 
Sustainable Development (WBSCD, 2000) is quite different. The definition emphasises on the need for businesses to 
be continuously committed to behave ethically and contribute to economic development while improving the quality of 
life of the workforce and their families and the society as a whole. According to Hill (2006), he explained that CSR is a 
set of practises that form a part of good management or business practises; much of it is about transparency and 
disclosure. 
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Corporate social responsibility (CSR) is a business concept whereby a company seeks to behave in socially and 
environmentally responsible ways so that its business contributes to society in meaningful and lasting ways (Hopkins, 
2007). Scarlett (2011) avers that “companies are incentivized to engage in socially responsible programmemes 
because of the potential benefits to business, which include brand enhancement, market differentiation and employee 
satisfaction”. This implies that organisations carry out corporate social responsibility activities with a view to reaping 
certain benefits; however these corporate social responsibility activities carried out by organisations need to be 
communicated to the internal and external publics who are the stakeholders. 
 
ii. CSR & Sustainability Reporting 
There is no single, generally accepted as it is a broad term generally used to describe a company’s reporting on its 
economic, environmental and social performance. It can be synonymous with triple bottom line reporting, corporate 
social responsibility reporting and sustainable development reporting, but increasingly these terms are becoming more 
specific in meaning and therefore subsets of CSR and Sustainability Reporting (KPMG, 2008). Visser (2013) opined 
that CSR reporting means corporate reporting (disclosure) on its CSR activities that are not regulated by law. It is 
corporate attempt to let stakeholder know their level of commitment to corporate social responsibility (CSR), business 
ethics and legitimacy (Gray, Kouhy & Lavers, 1995).         
 
Williams (2008) opined that CSR reporting is a deliberate, timely, and formal release of voluntary or required 
information. It is an informal reporting practise that has increased in recent years such as press releases outlining 
various social initiatives or the production of sustainability reports. It can be a tool that allows corporations to respond 
to stakeholders who constantly claim transparency and accountability from them so as to determine if they are 
responsible and trustworthy in their corporate dealings.  It goes beyond the traditional, financial aspects and reveals 
the company’s impact on the world around it. There are three main focuses of TBL: “people, planet, and profit (Global 
Reporting Initiative, 2006). This implies that Sustainability reporting is also related to the Triple Bottom Line (TBL) 
concept; which Husillos et al. (2011) and Jackson et al. (2011) explain as an accounting performance measurement 
approach that goes beyond reporting financial information to report on an organisation’s impact on the planet and 
people that dwell on it.  
 
According to GRI (2011) Sustainability Reporting is the practise of measuring, disclosing and being accountable to 
internal and external stakeholders for organisational performance towards the goals of sustainable development.  
Similarly, Dow Jones sustainability index in KPMG (2008) opined that Sustainability Reporting as a business approach 
that creates long term shareholder value by embracing opportunities and managing risks deriving from economic, 
environmental and social developments. Long term shareholder value is usually achieved through the efforts of 
strategic leaders of organisation by gearing their strategies and management to harness the market’s potential for 
sustainability products and services while at the same time successfully reducing and avoiding sustainability cost and 
risks 
 
c. Global Reporting Initiative (GRI)  
There are a number of standards, guidelines and organisations are crucial in the development of sustainability reporting. 
Muller (2011) identifies these guidelines as emanating from the Carbon Disclosure Project (CDP), International 
Standards Organisation (ISO), Global Reporting Initiative (GRI), Greenhouse Gas Protocol and United Nations Global 
Compact (UNGC). The above shows that various reporting standards exist as guidelines for sustainability reporting 
typical of which the sustainability is reporting guideline developed by Global Reporting Initiative (GRI). The GRI 
guidelines are the world most widely used Sustainability Reporting guidelines which are used to benchmark 
organisational performance with respect to norms, codes, performance standards and voluntary initiative; demonstrate 
a company’s commitment to sustainable development, and compare company performance. GRI promotes and 
develops these guidelines to primarily fulfill demand for sustainability information. The GRI was reviewed in this work 
because the primary focus is on providing guidance on content of sustainability reports which emphasises on TBL. 
 
The GRI was established in late 1997 with the mission of developing globally applicable guidelines for reporting on 
economic, environmental, and social performance, initially for corporations and eventually for any business, 
governmental, or non-governmental organisations (NGOs). The Coalition for Environmentally Responsible Economies 
(CERES) in partnership with the United Nations Environment Programmeme (UNEP) convened the GRI and it 
incorporates the active participation of corporations, NGOs, accountancy organisations, governmental representatives, 
business associations, labour, universities, and other stakeholders from around the world.  
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The Global Reporting Initiative (GRI) is a leading organisation in the field of corporate reporting poised with a mission 
to promote the use of sustainability reporting by government, business and not-for-profit organisations; thereby 
contributing to sustainable development. The GRI has been developing frameworks and guidelines which organisations 
are employing to report on sustainability. These frameworks include Reporting Guidelines which include the indicators 
of sustainability reporting which organisations can use in measuring and reporting their sustainability performance.  
 
The GRI guidelines provide a framework for reporting that promotes comparability between reporting organisations 
while recognising the practical considerations of collecting and presenting information across diverse reporting 
organisations. In recognising the particular challenges of sustainability reporting for smaller organisations, GRI 
suggests these organisations may wish to adopt an incremental approach to guideline implementation.  GRI’s reporting 
approach consists of a series of principles and practises that guide the preparation of organisational level sustainability 
reports.  
 
b. Theoretical Framework- Instrumental Stakeholder Theory 
In an attempt to further legitimize the role of corporations in society, an instrumental theory has developed which 
emphasises CSR as a strategic tool to achieve economic objectives. The proponents of this theory assert that the 
business may choose to support some social programmemes for reasons of good image (public relations), competitive 
advantage or other strategic reasons without jeopardizing the interests of its primary stakeholders, namely the 
shareholders. The instrumental stakeholder theory deals with how managers should act if they want to favour and work 
for their own interests. In some literature the own interest is conceived as the interests of the organisation, which is 
usually to maximize profit or to maximize shareholder value. This means if managers treat stakeholders in line with the 
stakeholder concept the organisation will be more successful in the long run.   
 
The objective of CSR, both  as an academic branch in business studies and as a managerial tool for practitioners, is to 
become aware of this relationship and understand how business activity influences society and vice-versa (Freeman, 
2001; Lantos, 2002; Quazi, & O’Brien, 2000). Freeman (1984) opined that systematic attention to stakeholder interests 
is critical to firm success. This branch of study is called strategic CSR by Lantos (2002), modern view by Quazi and 
O’Brien (2000) and instrumental stakeholder theory by Donaldson and Preston (1995). It considers CSR as a form of 
investment (McWilliams and Siegel, 2001). This conceptualization implies the recognition of an “optimum” level of CSR. 
This would be the level at which CSR investment maximizes profit, while also satisfying stakeholder demand for CSR. 
Following this approach, as well as acting within the logic of ethical/moral behaviour and the social contract, 
organisations would be performing according to an enlightened self-interest (Porter and Kramer, 2006), calculating the 
potential benefits of every CSR investment and Initiative. Some of the prominent proponents of strategic CSR are Burke 
and Logsdon (1996), Fombrum, Gardberg and Barnett,  (2000), Lantos (2001), Johnson (2003), Husted  & Allen (2007), 
Garriga and Mele (2004). They argue that maintenance of a good corporate reputation through CSR initiatives may 
add to “reputational capital”, by which companies may be profitable in the long run since market forces provide financial 
incentives for perceived socially responsible behaviour. 
 
c. Empirical Review on CSR Reporting  
Aondoakaa  (2015) conducted a study on the impact of Sustainability Reporting on Corporate Performance of Selected 
Quoted Companies in Nigeria The principal objective of the research was to ascertain the Impact of Sustainability 
Reporting on Corporate Performance of Selected Quoted Companies in Nigeria. This research employed ex-post facto 
design. The sample for the study was made up of 64 companies selected from 76 non financial companies  quoted on 
the Nigerian Stock Exchange. This research utilized secondary data. A  model specification based on regression model 
was used. The statistical technique employed in testing the hypotheses was the student t – test statistic. Findings from 
this study show that Sustainability Reporting impacted positively on financial performance of companies investigated. 
Companies are therefore encouraged to adopt this reporting system 
 
Olanrewaju and Johnson-Rokosu (2016) conducted a study on Corporate Sustainability Reporting Practise in an 
Emerging Market: A Case of Listed Companies in Nigeria. The paper explored the trend in sustainability reporting 
practise in an emerging market. The study involved critical assessment of the current level of sustainability reporting 
disclosures. Content analysis was used on data sourced from the corporate annual reports of selected listed companies 
quoted in Nigerian Stock Exchange. The analysis identified the extent to which sustainability reporting has been in line 
with global best practises in disclosing the three sustainability reporting metrics (environmental, social and governance).  
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Finding revealed that the selected listed companies are more highly disposed to disclosing governance and social 
information than environmental disclosure. Corporations also attempt to manage stakeholder impressions by self-
servingly biasing the language and verbal tone used in their environmental disclosures..   
 
Modugu and Eboigbe, (2016) conducted a study on “Corporate Attributes and Corporate Disclosure Level of Listed 
Companies in Nigeria: A Post-IFRS Adoption Study. The study examined the determinants of corporate disclosure level 
of listed companies in Nigeria. Specifically, the study investigates the relationship between two structure characteristics 
and corporate disclosure in Nigerian listed firms. The data used in the study were obtained from the annual reports of 
60 companies listed on the Nigerian Stock Exchange from the various sectors of the Nigerian economy. The study 
covered the post International Financial Reporting Standards (IFRSs) adoption period of three years (2012 – 2014). 
The structure characteristics (independent variables) are firm size and leverage. Corporate disclosure (dependent 
variable) was disaggregated into mandatory, voluntary and total disclosure. The data were analysed using both 
descriptive statistics and the Ordinary Least Squares (OLS) regression. Findings from the descriptive statistics revealed 
that contrary to prior findings, there is a steady improvement in mandatory disclosure by Nigerian companies since the 
country’s adoption of IFRSs. However, voluntary disclosure still remains relatively low. The empirical results showed a 
significant positive association between firm size and mandatory disclosure. The results also revealed a significant 
negative relationship between leverage and mandatory disclosure. Both leverage and firm size showed a significant 
positive relationship with voluntary disclosure. The combined effect of leverage and firm size show a significant positive 
relationship with total disclosure 
 
Aloy-Niresh  and Silva  (2017) conducted a study titled on The Extent of Corporate Social Responsibility Disclosure 
Practises: Evidence from the Banks, Finance and Insurance Sector in Sri Lanka This study examined the extent of 
CSR reporting of the firms which belong to the Banks, Finance and Insurance sector in Sri Lanka. For the purpose of 
the study, data were collected from 33 companies and for the selection of this sample purposive sampling technique is 
utilized. It found that reporting on CSR was high among the sampled firms representing the CSRDI value of 64.77. 
Reporting on community CSR was high whereas health CSR was the least disclosed dimension. Hyppänen (2016) 
conducted a study on Benefitting From Corporate Social Responsibility Reports: Examining The Practises Among 
European Financial Institutions. This research focused first on how the European financial institutions consider the 
existence of corporate social responsibility reports in relation three different theories. The study examined the practises, 
through which the European financial institutional have decided to utilize the information disclosed in the corporate 
social responsibility reports. Interviews were conducted through qualitative, semi-structured theme interviews. Findings 
from the results revealed that the investors were highly dependent on the third party data provided by the financial 
service providers. In the field of investment banks, the views on the benefits of the disclosures were polarized. The 
financial service providers considered themselves as an underappreciated stakeholder group, and they had clearly the 
most sophisticated processes in place when it came to taking advantage of the information disclosed in the reports. 
 
Nwobu  and Owolabi  (2017) conducted a study titled on  Sustainability Reporting In Financial Institutions: A Study Of 
The Nigerian Banking Sector, the  study investigated sustainability reporting of Nigerian companies in the banking 
sector for the five-year period ended December 2014. A disclosure index was used to score the information content of 
corporate reports pertaining to sustainability indicators. Findings revealed that there was an increase in the mean 
sustainability reporting scores of the banks across the five years. The economic indicators were skewed in favour of 
direct economic value generated, economic value distributed, estimated value of defined benefit plan obligations 
(liabilities). On the other hand, disclosures on climate change were few.  
 
3. METHODOLOGY   
 
The study population consists of entire firms in the manufacturing and banking industries while the sample was 
purposively selected because of the consistency in disclosing and reporting SCR related information by the firms. 
Cadbury Nigerian Plc, FlourMills Nigerian Plc, Nestle Nigerian Plc,, UACN Nigerian Plc, and Unilever Nigerian Plc were 
selected in the Nigerian Food and Beverage Sector and Conglomerate sector while Access Bank Plc, First Bank Plc, 
Guaranty Trust Bank Plc, United Bank for Africa Plc and Zenith  Bank Plc were selected in the banks. Secondary source 
of data collection was employed. The annual reports and accounts as well as CSR sustainability reports of the selected 
firms were analysed using qualitative data analysis.  N-Vivo Data analysis software package was utilized to look at the 
trends and patterns of CSR Sustainability reporting of selected firms in Nigerian banking and manufacturing industry).  
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NVivo allows researchers to see the relationships between categories which are provided more vividly with a visual 
presentation module. In NVivo data (such as words or phrases) are categorised by Nodes that can represent concepts, 
people, places or other characteristics relevant to the topic. In this research, efforts were made to identify and observe 
patterns of CSR reporting. 
 
 
4. FINDINGS AND DISCUSSION 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 1: Main Theme for CSR 
 
CSR Sustainability Reporting of Selected Banks and Manufacturing Companies 
The content and thematic analysis of annual reports of revealed that when disseminating information about CSR, all 
the organisation communicated CSR using a report, textual information, and images with respect to the specific 
standard disclosure of GRI Sustainability Reporting. Thus, the sampled companies , provided information regarding  
the impact and influence of organisation  activities on the social, environmental, and economic wellbeing of stakeholders 
which significantly affect the decisions and evaluations of stakeholders. The specific standard disclosures of GRI 
framework is based on Triple Bottom Line (TBL), incorporate environmental, economic, and social dimensions of 
sustainability  
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Figure 2: Sub Theme for Economic Responsibility & Sustainability 
 
 
Economic Responsibility & Sustainability Reporting 
The content analysis showed that all the sampled companies provided information with respect to the economic 
dimension of CSR. Emphasis of the companies revealed their impacts on economic Responsibility & Sustainability 
through job creation and human capital development, revenues for the government in form of taxes, hiring locally, using 
local suppliers, auditing procedure, investment to develop local infrastructure etc. The banks went one step further to 
also communicate information on risk management practises. Information on market presence was also presented and 
communicated by all firms even though it was not comprehensive.  Also, with respect to economic performance, all 
selected sampled companies provided detailed comprehensive and robust information on their performance through 
their financial statements. Information was also provided with respect to shareholders relations since all the samled 
companies are quoted firms on the Nigerian stock exchange.  
 
This is also in furtherance to the fact that current and potential shareholders are one of the company’s most important 
sources of funding and growth. A fluid relationship with investors, based on complete and accurate information, 
contributes towards creating a professional and efficient link in the process making investment decisions.  The 
commitments of companies to shareholder and investors were built around the notion of managing the company based 
on transparency, discipline and intelligent governance with the goal of achieving profitability and value growth for 
medium and long term.  The content analysis revealed that almost all of the companies had a specific section devoted 
to shareholder or investor relations in their reports. Of the three components of economic Responsibility & 
Sustainability. Information on economic performance was the most communicated while sampled companies just 
provided brief information on market presence and procurement practices 
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Figure 3: Sub Theme for Environmental Responsibility & Sustainability 
 
 
 
Environmental Responsibility & Sustainability Reporting      
Environmental Responsibility & Sustainability entails activities the companies conduct to control their impact on the 
natural environment and take care of it. It entails subthemes such as   emission, biodiversity, compliance, effluents, 
waste, materials and energy The above mentioned environmental programmes addressed such issues as energy 
saving, waste management, and water conservation; reduction of carbon footprints; pollution; protect and recover flora 
and fauna in sensitive destinations; environmental training and raising awareness; green building; local community 
programmes for minimizing environmental impacts.  The analysis of annual report of selected companies revealed all 
reported environmentally responsible practises with respect to energy saving measures which involve identifying, 
assessing and seeking to reduce the direct and indirect environmental impact by being mindful of its carbon footprints 
and taking measures to neutralize and minimize its adverse impact on the environment, the reduction of energy 
consumption and lighting, and energy management. Also, companies raised awareness on the need to continually 
promote reduced paperless culture where employees are encouraged to use electronic communications, online 
approvals and other web- based applications. Automation of document workflows, which minimizes paper usage, use 
of recycled biodegradable paper cash bags, paperless computing concepts which ensure that internally generated 
communication is handled electronically without recourse to paper printing.  
 
With respect to banks specifically, the emergence of E-banking channels and cashless banking concepts have 
eliminated the use of paper and cheque books for certain categories of transactions resulting in huge paper savings, 
and the delivery of transaction. Thus, emphasis on using renewable resources and energy, and making investments in 
research on energy efficiency. Also, findings based on the analysis of annual reports and sustainable reports revealed 
that while majority of the sampled companies did not make provision for robust communication of their environmental 
responsibility practises, virtually all sampled companies made efforts with regards to raising environmental awareness. 
The reports revealed that essential for achieving environmental stewardship are employee engagement and effective 
employee training, combined with guest participation and raising environmental awareness for the general public.  
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The awareness entails recognizing climate change as a serious global challenge and that climate-related impacts may 
impede economic and social well-being and development efforts and rising to meet the challenge; the reduction of 
greenhouse gas (GHG) emissions; engaging in innovative investments and advisory services to support climate-friendly 
solutions; support for low-carbon economic development. Thus, activities such as using carbon-neutral fuels, recycling 
raw materials and taking actions to raise public awareness are commonly adopted. Also, with respect to related 
activities include bringing in new technology or equipment for emission (air, water, etc) treatment, reusing materials to 
reduce waste, taking special care of hazardous waste, etc  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 4: Sub Theme for Social Responsibility & Sustainability 
 
 

Social Responsibility & Sustainability Reporting 
The content analysis showed that all the sampled companies provided detailed information on labor practises. Analysis 
of the reports revealed their commitments to employee’s ranges from companies explicitly stating responsibility to 
providing good working conditions to their employees with explanation of policies implemented and achieved results. 
Human resource is one  the most essential resources to a company. They make efforts to manage the organisation, 
produce goods and services, communicate with society and create wealth. CSR, which is constructed as economic 
responsibility, social responsibility and environmental responsibility, cannot be achieved without an outstanding and 
inspired employee team.  Report revealed that Companies develop programmes, systems and emphasize relevant 
policies to ensure the employees are safe, healthy and well employees provide opportunities for learning and 
development,  provide fair wages and benefits, provide opportunities for career advancements, and comprehensive 
benefits packages 
 
Analysis of the report revealed that all sampled companies communicated their efforts with respect to updating their 
employee’s knowledge continuously to keep up with the fast advancing industry. Various training courses and 
programmes are provided by companies to all levels of employees. Also, all sampled companies consistently provided 
information on employee relations which entails creating a healthy, safe and fulfilling work environment that supports 
personal growth; encouraging individuality and instigates team spirit; staff training and personality development.  
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Similarly, all the sampled companies provided information on their efforts towards Diversity and inclusion. Diversity and 
inclusion was an area that was reported in the sampled companies’ annual reports. The efforts of the companies with 
respect to Promoting diverse workforce as a means of attracting top-flight talents; treating all employees fairly, not 
discriminating on the basis of gender, race, color, nationality, religious belief or any other distinctive attribute; ensuring 
that under-represented groups continue to have access to available opportunities within the organisation. The 
underlying belief is that diversity within the employee ranks, suppliers, business partners is a good  virtue to practise, 
as it enriches performance and services, Therefore every individual regardless of ethnicity, culture, gender, sexual 
orientation or generation should be treated with respect and understanding 
 
The content analysis showed that the companies were committed to foster a work environment in which all individuals 
have equal opportunities, regardless of race, color, religion, sex, sexual orientation, citizenship, marital status, veteran 
status, national origin, age or disability. Because a diverse and engaged workforce leads to greater success and 
profitability, companies set up actions and policies to assure fair employment, opportunities for development and 
training. In order to attract, retain and develop a diverse workforce base 
 
All the sampled companies reported their efforts and expenditures on Community investment programmemes/projects. 
This stems from the believe that getting involved within communities in which the organisation operates; providing basic 
needs, rehabilitation of hospitals, renovation of schools, equipment of craft workshops, donation of books to school 
libraries and construction/equipment of school computer laboratories; reducing poverty, improving health and 
increasing long-term employment through internal community help initiative. Community Activities is related to the 
overall wellbeing of the communities in which a company operates. The communities create an environment for the 
company while the company influences the communities The content analysis discovered several common CSR 
initiatives benefiting the community: to improve quality of life in the community, to assist international/global social 
causes, to protect heritage, culture or tradition. There were many examples of initiatives provided for these goals. Infact 
some sampled companies like UBA uses a foundation to implement this while some others also uses some specialized 
platforms. Also, most companies reported the efforts of their employees who participate in community outreach through 
volunteering. Volunteerism in community service is an important dimension of CSR programmes.  
 
All the sampled companies reported their efforts protecting human rights.. As responsible companies they comply with 
the laws and regulations. The content analysis detected that the most  commonly stated human rights they are 
concerned with are particularly those of employees,  the parties they do business with,  the communities where they 
operate, To show the commitment to these causes they set up Human Rights Policies or Ethical of Business Conduct.  
Sampled company policies and practises establish clear ethical standards and guidelines for how operate and establish 
accountability. All associates are required to obey applicable laws and comply with specific standards relating to legal 
obligations, ethics, and business conduct. Bribery and corruption practises are forbidden. Human rights of employees 
include freedom from discrimination, forced or compulsory labor as well as freedom of association, a right to a safe and 
healthy work environment.  Also, employee communication and representation were reported briefly since companies 
are conscious that consulting with employees can be important for a company to determine their strategy and activities. 
Forums and employees surveys were major means to collect thoughts from employees.  With respect to product 
responsibility, all sampled companies communicated in their annual reports with regards to ensuring the health and 
safety of employees, customers and other stakeholders; constantly seeking to identify and reduce the potential for 
accidents or injuries in all operations; training and communication of health and safety matters; fostering awareness on 
health issues, providing suitable health infrastructure and providing financial assistance for the treatment and 
management of health issues etc.  
 
5. CONCLUSION AND RECOMMEDNATIONS 
 
A review of literature on CSR and annual report and account of selected commercial banks and manufacturing firms 
revealed that CSR activities are important tools that can make an organisation visible in the environment where it 
operates. In addition to this, CSR initiatives also serve as channels through which organisations can impact positively on 
their environment, and by so doing, create goodwill and public image as well as meeting expectations of their 
stakeholders. It can be concluded that stakeholders’ engagement is crucial for sustainability reporting. The implication of 
these findings is that companies should take their sustainability reporting through assurance in order to improve the 
reporting content.  
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Given the already intense pressure brought by stakeholders globally on the utilisation of resources in line with the 
principles of sustainable development that underpins the concept of CSR, the government has a role to play in promoting 
CSR because they establish and monitor compliance with the legislature and regulatory framework by private 
corporations, and so can encourage companies to balance social environmental and economic developments. There is 
need for the enshrinement of the CSR philosophy in all organisations in order to achieve a sustainable development that 
the 21st century demands. Companies should maintain, sustain and improve on the current tempo of CSR initiatives. 
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